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Abstract 

Over the past two decades, competitive intelligence has 

evolved from a small scientific field into a globally 

recognized scientific discipline. Due to the globalization of 

markets and the increase in competition around the world, 

this perspective seeks to integrate and develop available 

theories to provide a comprehensive view of achieving 

competitive advantage. From a resource-based vision 

perspective, this paper examines the effect of competitive 

intelligence on strategic flexibility and assumes the 

mediating effect of innovative culture and the moderating 

effect of vision-oriented thinking. Using a structured 

questionnaire, data were collected from 311 five-star hotel 

employees in Sharm El-Sheikh. A dataset was analyzed using 

partial least squares based path modeling (PLS-PM). The 

findings reveal that innovative culture partially mediates the 

positive relationship between competitive intelligence and 

strategic flexibility. The  results also showed that vision-

oriented thinking significantly strengthened the suggested 

relationships between competitive intelligence, innovative 

culture, and strategic flexibility. Through resource-based 

vision theory, the findings add to the existing literature on 

hotel business management, providing new insights for 

gaining sustainable competitive advantages. 

 

Keywords: Hotel industry; Innovative culture; Competitive 

intelligence; Strategic thinking 
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